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RDP LUNCHEON

Join us for the RDP luncheon at Noon
on Tuesday, October 27, 2026
At the Hyatt Place Riverside Downtown
catered by Gram's BBQ
featuring Matthew Taylor presenting
on the City’s Sign Code
Call the RDP office at 951-781-7335
for reservations
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DOWNTOWN IS CALLING

www.RiversideDowntown.org

Fall Events

The 49th Annual Mission Inn Run returns on
Sunday, October 18th with a change in Start
and Finish Lines. The Health and Fitness Expo
also takes place on Sunday, October 18th
from 7 am to 2 pm. To sign up, participate as
a sponsor, vendor or volunteer, or to get more
information, go to www.missioninnrun.org.
The website also has a map of the run route.
Runners can pick up their bibs in advance at
White Park on October 17th from 1 pmto 5 pm
or on race day starting at 5:30 am.
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The Mary S. Roberts Pet Adoptlon Center's
Barktoberfest will be held on Saturday,
October 24th from 1 pm to 4 pm (VIP
Entry from Noon to 1 pm) at White Park in
Riverside. This is a dog-friendly, fundraising
event with the proceeds providing second
chances to homeless pets and resources
to the community. Animal lovers and craft
brew lovers alike will come together to enjoy
tastings from some of the best local craft
breweries. Visit petsadoption.org for more
information.
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Pink on Parade

The annual breast cancer awareness event
features a mountain walk, Family Fun Walk,
classic car show, dove release, and vendor
village. All proceeds support The Pink Ribbon
Place resource center.

Register at www.pinkonoparade.org/race/
register. Fees: Adults $30, youth $10, children
10 and under free.
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Celebrate Downtown
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Doors Open Riverside takes place on Saturday,
October 24th from 1 pm to 5 pm at 19 locations
within and near downtown. For a full list of
participating locations and their tour times
(times do vary), please check the website
for information.  https://riversideca.gov/
DoorsOpen/.

Fleming's Steakhouse

Riverside Location opening in early November

We are so excited to welcome you to our new
Fleming's in Riverside this coming Fall of
2026. Our restaurant will boast several curated
dining spaces including our main dining room
that accommodates 107 Guests, luxurious bar
dining, three private dining spaces for social
events and private business dinners, and a large
outdoor patio space that feels like a true oasis.

With a curated selection of Prime, Wagyu, and
Signature steak cuts and an extensive wine
collection sourced from esteemed producers
around the world, we are the premier destination
for elevated dining—where every experience
feels intentional, every conversation flows a
little easier, and every relationship is worth
celebrating.

We're located in downtown near the intersection
of Market Street and Mission Inn Avenue in
Riverside County. We are also close to Fox
Performing Arts Theater, UCR Arts Museum,
Fairmount Park, and the Santa Ana River.

Our Riverside restaurant will be located at 3777
Mission Inn Avenue, Riverside, California, 92501.

RDP ngcomes
New Businesses to
Downtown

Fleet Fox Truck and Trailer Repair
Manning & Kass, Ellrod, Ramirez, Trester (Legal)
SultryBabeStudio (Beauty, Salon)
ThorneWhite Tax Services, LLP (Accountant Tax)



Downtown Business Improvement District

The Board of Directors of the Riverside Downtown Partnership
(RDP) approved the Annual Report for the renewal of the
Riverside Downtown Parking and Business Improvement
District (Downtown BID) levy for the 2026 calendar year at their
September 9, 2026 meeting. The report was submitted to the
City following the meeting for setting of the Public Hearing.
The Public Hearing will be set for November 10, 2026. The City
sends out notices to all businesses in the Downtown BID to
advise them of the date and time of the public hearing.

Both the Annual Report for therenewal as well as the PowerPoint
presentation will be posted on the RDP website on October
15th so businesses can review prior to the public hearing. Go

to www.riversidedowntown.org, click on “About RDP" from the
dropdown menu, and then “Annual Renewal Report".

The activities of the Downtown BID are funded by the BID levy
which is equal to 100% of the annual business tax levied by the
City of Riverside and assessed on all businesses within the BID
boundaries. No changes in the assessment or boundaries are
proposed for 2026.

For more details, please refer to the Annual Report and the
PowerPoint presentation. If you have any questions regarding
either, or the BID renewal process, please contact Janice Penner
at the RDP office at 951-781-7339.

RDP's Holiday Window Decoratlng Contest Returns

Downtown businesses can help light up downtown by
participating in RDP's annual window decorating contest.
Decorate your windows and be eligible to win the $250 First
Place prize, $200 Second Place prize, $150 Third Place prize,
or one of five $100 Honorable Mention prizes. Winners will be
notified by email or phone and then announced on December
11th on Facebook. Winners will also receive a Certificate.

To enter, email Janice Penner at janice@riversidedowntown.org
to receive an entry form. Entry forms will also be available at
the RDP office or from the RDP Ambassadors. Windows must
be decorated by November 17th and entry forms submitted by
December 4th.

Riverside Around the World

“Where are you from?"

Did anyone hear that question while traveling this summer? |
hope you answered, "Riverside!" with pride.

One of the privileges of serving as your Mayor is representing
Riverside beyond our city limits. My priority is always our
residents and | take that very seriously when | serve as your
City's representative. Some of my daily duties include hosting,
greeting and engaging with visitors to our hometown. When
| meet with a mayor from one of our nine Sister Cities, talk
with an international business considering investing here, or
welcome a visiting student, | am reminded that Riverside's
relationships around the world ultimately come down to
relationships between people.

| believe those connections build on three of Riverside's
greatest strengths.
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Mayor's Message

Contributed by Mayor Patricia Lock Dawson

First, we prioritize building relationships.

At a time when relationships at the federal level can feel
strained, cities have an important role to play in keeping doors
open. This is called “subnational diplomacy,” but it is really
something Riversiders already understand: find common
ground, build trust, and work together on shared problems.

Research from the Carnegie Endowment for International
Peace found that eight in ten Californians say we are
interconnected with the world, and a similar percentage
believe diplomacy and international development are
essential to our security and prosperity. Californians also
remain supportive of state and local leaders pursuing global
connections that encourage trade and policy dialogue.

| have seen the power of these relationships firsthand.
In September, | met a firefighter from Sendai, Japan
who served his community during the devastating 2011

continued on page 3




MAYOR'S MESSAGE, continued from page 2

earthquake and tsunami. Riverside rallied during that tragedy,
raising approximately $600,000 for our Sister City. More
than a decade later, that firefighter now serves as a tourism
leader in Sendai. When we met, he wanted the opportunity to
personally say thank you to the people of Riverside who had
supported his community during one of its darkest moments.

And just this month in Ensenada, as we celebrated 50
years as Sister Cities, | was reminded again how long
these relationships endure. During a visit with Ensenada
firefighters, a third-generation firefighter brought a trophy his
grandfather had received from Riverside firefighters decades
ago. His family had kept it all these years.

The past decades have benefited our fire departments as
they continue to learn from one another through training and
the exchange of knowledge and best practices. Riverside and
Ensenada both understand the very real threat fire poses to
our communities, giving our firefighters common ground to
share what works, learn from one another and strengthen
their ability to respond.

Diplomacy can sound like something that happens far away,
but cooperation between firefighters is about something very
close to home: the safety and security of our residents. As
sister cities, we share emergency-response practices, discuss
climate resilience and learn how another city approaches
common challenges. International cooperation can help us
become a safer and better-prepared Riverside.

Governments sign agreements, but people sustain
relationships, and those relationships can make our
communities stronger and safer.

Second, we turn relationships into economic opportunity.
International engagement is also an important part of
Riverside's economic development strategy. Our Community
and Economic Development Department works to attract
foreign direct investment, companies bringing capital, jobs,
technology and opportunity into our community.

Last year, | met directly with South Korean companies
considering investment in the United States. One company,
Chaevi, was being courted by three American cities. During
our conversation, we discovered its CEO had actually visited
Riverside as a child. Suddenly, this wasn't simply a business
pitch. There was a Riverside connection.

While diplomacy is a long game that fosters invaluable
relationships over decades, there are more immediate

Council Corner
Ward One Council Update

Contributed by Councilmember Philip
Falcone

A Season of Downtown Construction

This fall, progress is easy to spot
throughout the downtown area. From new
pedestrian improvements and refreshed
landmarks, several construction projects

measurable returns to this work, too. Following these
Korean business meetings, one particular company made
a significant monetary investment in Riverside. When we
compare that investment to what the City spent on the
trip, every $1 in City travel expenses corresponded to $586
invested back into Riverside.

Riverside does not have unlimited homegrown resources.
Attracting outside investment strengthens our local economy,
creates opportunities for Riverside businesses and workers,
and brings new resources into our community. We want
companies around the world to know what we already know:
Riverside is a great place to invest, innovate and grow.

Third, Riverside knows how to build community.
Government cannot, and should not do this work alone.

Our universities, businesses, cultural organizations and
residents are some of Riverside's greatest international
ambassadors. At UCR's Los Angeles Consular Corps Forum,
representatives from 17 consulates came to Riverside,
helping us establish relationships and create opportunities
for future engagement.

And for decades, our International Relations Council has
connected Riversiders with our nine Sister Cities around the
world. Student exchanges, artists, firefighters, educators,
runners, business leaders and residents have all participated
in this work. Today, the IRC has a new board, new bylaws
and an implementation plan built upon its recently
completed strategic plan, positioning this longtime Riverside
organization for its next chapter.

These people-to-people
superpower.

connections are Riverside's

As we look toward the 2028 Olympic and Paralympic Games
in our own Southern California backyard, the world will quite
literally be coming to us. | think about the team spirit we
have already seen throughout Riverside during international
sporting events and can only imagine the excitement of
welcoming friends and visitors from around the globe in 2028.

| want Riverside to be ready, not simply to welcome the
world, but to show the world who we are: a city confident
in its identity, open to new relationships, eager for new
opportunities, and always proud to call Riverside home.

For more information regarding international relations and
the City of Riverside, please contact alee@riversideca.gov.

are moving forward simultaneously — all with the goal of

creating a safer and more accessible downtown.

Orange cones currently line portions of the downtown as work
continues on the Civil Rights Walk. This grant-funded project
will improve accessibility at 109 locations through new ramps
and sidewalk connections linking historic sites and monuments
along two downtown loops. The project also includes important

safety enhancements such as accessible pedestrian signals,
continued on page 4
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WARD ONE, continued from page 3

leading pedestrian intervals, high-visibility crosswalks, and LED
warning signage.

Beyond accessibility and safety, the Civil Rights Walk will
introduce new wayfinding signage, informative monuments,
decorative signal wraps, and four decorative crosswalk
intersections. Together, these improvements will help create an
interactive learning experience while enhancing the walkability
and appearance of the downtown area.

You may also notice significant visual improvements around
the Fox Theater. Recent work includes the installation of a new
marquee, a fresh coat of exterior paint, and minor stucco repairs.
The broader painting project also includes exterior improvements
to The Box, the Riverside Food Lab, and the adjacent parking
garage. This investment is a much-needed refresh for the
entire square block and an important enhancement to one of
downtown's most recognizable destinations.

Just south of the Fox, sidewalk improvements and new concrete

BUSINESS BUZZ

Technology in Retail: How Mobile Technology Is Changing Retail

Explore how businesses are leveraging mobile technology to
transform the retail space and enhance customers’ mobile
experience.

Benefits of using mobile technology in retail

Mobile technology is reshaping the retail landscape at a rapid
pace. Companies such as PayPal, Amazon, Samsung and Apple
continue to introduce new ways for consumers to complete
transactions directly from their mobile devices. With constant
advancements in mobile payments and apps, retailers of all sizes
must adapt to stay competitive. Learn how technology in retail is
changing the industry thanks to mobile tech, how you can use it
in your retail business and the benefits of doing so.

How mobile technology in retail is changing the industry

Mobile technology has streamlined the customer experience.
Mobile technology has become integral to consumers' daily lives,
so retailers must embrace it to meet customer expectations,
stay competitive and fuel long-term growth. It expands what's
possible in the retail environment, helping businesses streamline
operations, improve efficiency and deliver highly personalized
experiences.

“Purpose-built with frontline workers, workplaces and workflows
in mind, mobile technology builds ease of use, reliability and
ruggedness,” explained Jim Musco, retail industry principal
at Zebra Technologies. "By providing associates with data at
their fingertips, mobile technology ultimately allows for better
flexibility, scalability and outcomes."

Examples of retail mobile technology in action include
customized push notifications based on a customer's activity
or location, reminders to close out an e-commerce shopping
cart, personalized ads and much more. Courtney Eash, channel
marketing operations specialist at Toshiba Global Commerce
Solutions., noted that these digital advancements help retail
establishments expand from static brick-and-mortar or
e-commerce offerings and enter a more dynamic environment.
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pads have also been completed to accommodate the relocation
of Riverside Transit Agency (RTA) bus stops. The stops
previously located along University Avenue between Market and
Main streets are being moved to either side of Market Street at
9th Street. | want to thank the Riverside Downtown Partnership
for its extensive advocacy and the Greater Riverside Chambers
of Commerce for collaborating with me in our communications
with RTA.

Lastly, the closure and transformation of Whittier Place next to
Albert S. White Park is officially moving forward with construction
set to begin this month, barring delays from nearby projects or
weather conditions. Once completed, the improvements will
expand the space and amenities available for the many festivals
and special events held at Albert S. White Park throughout the
year.

Together, these projects represent continued investment in the
experience, accessibility, and vitality in the downtown area.

by Sean Peak

“[This technology] breaks the tether to fixed stations and allows
staff to meet customers wherever they are — in the aisle, curbside
or even remotely,” Eash explained. "But its real power lies in
speed and scale: launching programs faster, enabling consistent
execution across locations and adapting on the fly."

Did You Know?

Mobile retail technology isn't limited to shopping apps. It can
include customer loyalty programs, integrations with some of the
best POS systems, and even augmented reality features that let
consumers visualize products in their own space using a mobile
device.

How retail businesses can use mobile technology

Customer experience is enhanced by retailer apps.

Retail businesses can incorporate mobile technology into their
overall sales strategies in several ways. And it doesn't require
a complete overhaul — even small changes and minimal
investment can lead to large, positive changes across the entire
organization.

“Make decisions with scale in mind, even early on," Eash advised.
“Choose systems that will still serve you when you're opening
your fifth or fiftieth store. With the right foundation — and the right
partner — mobile doesn't just support your launch. It becomes
your launchpad.”

Here are some of the most common and effective ways retailers
are using mobile technology today.

Personalized customer touchpoints

Mobile technology enables brands to build personalized,
multichannel customer touchpoints and experiences. They can
create cohesive customer journeys across websites, social
media profiles, mobile apps, email marketing campaigns and
brick-and-mortar locations.

In other words, every customer interaction, whether online or in-

store, should feel like part of the same conversation.
continued on page 5




BUSINESS BUZZ, continued from page 4

However, businesses must ensure their customers experience a
seamless transition from one touchpoint to the next, or risk losing
engagement and diminishing the impact of their personalization
efforts.

Automated inventory processes

Brands can use mobile technology to automate in-store inventory
processes for brick-and-mortar locations. Through associate-
facing apps, employees can receive real-time updates about
new order shipments, help customers find items at other store
locations and place customer orders for home delivery. Together,
these tools provide a more streamlined and personalized
experience for shoppers.

“Mobile technology helps to streamline operational processes,
including keeping accurate stock, enabling more efficient
fulfillment, and minimizing loss, shrink and theft,” Musco said.

Augmented reality touchpoints

Brands can use mobile technology to develop augmented
reality touchpoints that enhance the customer experience and
strengthen brand perception. AR applications may include virtual
fitting rooms, pop-up sales, exclusive discounts for customers
using the app and interactive virtual displays in brick-and-mortar
locations. As AR adoption grows, these immersive experiences
are becoming a differentiator for retailers looking to bridge the
gap between digital browsing and in-store shopping.

Retailer apps

Most businesses have learned that a mobile-friendly website is
a must. However, a retailer app takes things a step further, doing
more than giving customers a quick, convenient way to shop.
Although only 48 percent of small businesses currently have a
mobile app, according to the Chamber of Commerce, that number
has drastically risen year-over-year.

An excellent retail mobile app helps create a personal experience
for customers that reflects your brand, with functions like
emailing receipts, offering 24/7 access to your store, sending
real-time inventory updates or highlighting new items based
on past purchases. These types of services can help you boost
loyalty and earn repeat business.

In today's competitive retail world, every retailer should consider
an application to be more than just a convenience: It's a core part
of the customer journey.

Other web and mobile technologies retailers should keep an eye
on include predictive analytics (to help forecast outcomes), Al-
powered pricing tools, and website chatbots that can answer
customer questions and guide shoppers.

Push-based apps

Early mobile apps were pull-based, meaning the user had to do
something, such as request information, look up a product or put
an item in a shopping cart. Modern retail mobile apps are push-
based, which means they can anticipate user requests and provide
relevant information based on users' needs. So, if an app “knows"
a user is interested in a certain product, it will automatically send
updates about pricing information or availability without any
action from the user.

Push-based apps allow for personalized user engagement and
are an excellent way to reengage past customers. One of the best

parts is that users don't need to provide any personal information
to optin.

Beacons and mobile ads

In-store beacons — small and relatively inexpensive Bluetooth
devices placed throughout a store — add another dimension to the
push concept. If the shopper allows beacon notifications, these
devices transmit product information and sales notifications
whenever the shopper is within range. Bluetooth beacons can
also be used to display ads customized to individual shoppers'
preferences and interests.

Consider a scenario where a customer previously clicked on a
company's online ad and then walked into the store to browse.
A beacon could link that online activity with the in-store visit
and interact with the customer while they shop — for example,
delivering additional details about a specific item or offering a
time-sensitive coupon to incentivize a purchase. This kind of
seamless online-to-offline connection is a powerful application
of beacon technology in retail.

Mobile payments

Mobile payment technology has firmly moved into the
mainstream, and retailers that haven't adapted risk losing sales
to competitors who offer a faster and more convenient checkout
experience. Here are some key technologies driving fast and
convenient mobile payments in retail:

* Mobile wallets: Apps like Apple Pay and Google Wallet let
customers store credit cards, loyalty cards and gift cards
on their smartphones. Instead of digging through a wallet,
shoppers can simply tap their phone to pay via their mobile
wallets.

* EMV-ready POS systems: Retailers have upgraded their
POS terminals to accept EMV chip cards, replacing older
magnetic stripe readers. These new terminals often include
built-in support for NFC mobile payments and contactless
payments via mobile wallets.

* Tap-to-pay convenience: With these technologies in place,
customers can complete a transaction by tapping their
phone at a checkout terminal, or even at a product display in
some cases, making the process fast, secure and simple.

Together, mobile payment technology tools eliminate the need to
carry physical cards and speed up the checkout process, which
improves the overall shopping experience.

If you want to make life even more convenient for your customers
with mobile tech, consider enabling mobile payments via SMS.
With this technology, customers can complete a purchase with
just a quick reply — no app or checkout page required.

Benefits of using mobile technology in retail

Retailers are using mobile technology to simplify daily operations
and give customers a smoother, more convenient shopping
experience. Below are some of the ways mobile tools are making
a difference.

1. Retail mobile technology improves the customer experience.
Mobile tools help retailers create more personalized and engaging
shopping interactions. Whether it's helping customers find items
faster, giving them a speedier checkout process, or enabling
curbside pickup, flexible and adaptable mobile tech tools create
a great customer experience both in-store and online.
continued on page 6
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BUSINESS BUZZ, continued from page 5

“Mobile tools give retailers the flexibility to evolve, whether that
means speeding up checkout, shifting store layouts, enabling
real-time communication, or rolling out new services with
minimal friction,” Eash said.

2. Retail mobile tech empowers staff and improves operations.
Mobile tech lightens the load for retail team members, particularly
frontline workers in brick-and-mortar stores, by automating
mundane tasks and putting helpful customer and inventory data
in their hands. That translates into fewer errors, faster service
and more time for customer interactions and retail tasks that
really affect the bottom line.

“[Mobile technology] can provide a performance edge to retail
associates by freeing them from tedious, error-prone tasks,
shifting their focus so they can deliver better customer service,
as well as have more bandwidth for critical decision making,"
Musco noted.

3. Retail mobile tech allows more payment acceptance flexibility.
Mobile payments and apps give customers more options to shop
and pay in the way that's most convenient for them. Whether
they're tapping to pay at a pop-up or ordering through an app,
you're no longer limited to a fixed register. And this increased

SECURITY CORNER

convenience makes customers happier and more likely to make
repeat purchases.

“When mobile tech is deployed with intention and supported at
scale, it doesn't just help the store — it strengthens the entire
business model," Eash added.

Additionally, modern POS systems do much more than process
mobile payments. They also offer inventory tracking, credit card
fraud detection and detailed operational reporting, all from the
same platform.

Mobile commerce is no longer a secondary channel — it's central
to how consumers shop. According to Statista, the number of
e-commerce users in the U.S. is expected to reach more than
330 million by 2029. With more shoppers using mobile devices to
browse and buy, meeting consumers where they are — on mobile
— is essential for retailers.

4. Retail mobile tech can lower operational costs.

Using mobile apps and mobile POS systems can reduce the need
for dedicated checkout stations, so you don't have to rely as
much on high-turnover positions like cashiers. That can lower
staffing costs and improve scheduling flexibility.

Alert Number: 1-091726-PSA | 17 September 2026
Scammers Impersonating Law Enforcement and Government Officials in Fraud Schemes

The FBI reiterates its warning to the public regarding ongoing
widespread fraud schemes in which scammers impersonate US
and foreign law enforcement or government officials to extort
money or personally identifiable information (PII) from victims.
This PSAis an update to Alert Number [-030722-PSA, published
on 7 March 2022, titled, “"FBI Warns of the Impersonation of Law
Enforcement and Government Officials.”

Between January 2025 and July 2026, the FBI's Internet Crime
Complaint Center (IC3) received nearly 61,000 complaints of
law enforcement or government impersonation scams, with
losses totaling more than $1.6 billion.

How The Scam Works

Scammers primarily contact victims through unsolicited phone
calls; however, other methods, including text messages and
emails, are also used. Scammers often spoof authentic phone
numbers, email addresses, employee names, and credentials
of well-known government and law enforcement agencies,
including IC3. Scammers will use a variety of approaches
while impersonating these officials, such as using urgent and
aggressive tones, refusing to speak to or leave messages with
anyone other than the targeted victim, keeping victims on the
phone for the duration of the scam, or urging victims not to tell
family, friends, financial institutions, or law enforcement about
the call. The scammers demand payment through a variety
of methods, including prepaid cards, couriers, bank wires,
cryptocurrency, or cash inserted into cryptocurrency kiosks.

Scammers use many different pretenses in their initial contact

OCTOBER 2026

with victims, often accusing the victims of wrongdoing while
threatening severe consequences. Examples include:

+ The scammer accuses the victim of committing or being
connected to a crime, and threatens the victim with arrest,
prosecution, or imprisonment if they do not pay to remove
the charges or assist in the investigation against the
“real" criminals. These are the majority of government
impersonation complaints.

« The scammer accuses the victim of not reporting for jury duty
and threatens a fine, or they accuse the victim of missing
a court date and there is a warrant for the victim's arrest
unless a payment is made. Between January 2025 and July
2026, there were 6,833 IC3 complaints involving this kind of
scam, with losses totaling nearly $36 million.

«  The scammer claims the victim's passport, driver's license,
or professional license is expiring and demands payment for
renewal. Between January 2025 and July 2026, there were
496 1C3 complaints involving this kind of scam, with losses
totaling more than $348,000.

Scammers may tailor their tactics for specific types of victims.
For example, scammers may accuse medical practitioners of
having an expiring medical license or claim their license was
used in the commission of a crime. The scammers threaten to
revoke the practitioner's license, compelling the practitioner
to pay to renew their license or protect their professional
reputation. Between January 2025 and July 2026, the FBI
received 3,322 IC3 complaints for this type of fraud, with losses

continued on page 7




SECURITY CORNER, continued from page 6
totaling more than $37 million.

Scammers may also target Americans from different ethnic
communities, foreign nationals, or international students in
the United States. The scammers, impersonating foreign law
enforcement agencies or US-based foreign diplomatic officials,
may threaten victims associated with these nations with
extradition or the canceling of their home country passport. In
some situations, the scammers wear fake police uniforms and
use mock sets of official government facilities to add legitimacy
to the scam. These threats can be challenging to verify due to the
threat involving unknown officials overseas. Between January
2025 and July 2026, the FBI received 1,809 IC3 complaints for
this type of fraud, with losses totaling more than $140 million.

Scammers use new technologies, such as artificial intelligence,
to support their impersonation schemes. These technologies
allow scammers to appear as law enforcement and government
officials on video calls with victims, adding the appearance of
legitimacy to the scam.

Tips to Protect Yourself

+ Law enforcement and government authorities will never
contact members of the public by telephone or text message
to demand any form of payment or to request personal or
sensitive information.

+ Law enforcement and government officials will never request
payment via prepaid cards, cryptocurrency, or courier.

* Never give your personal information to anyone without
verifying the person is who they say they are. Ask for

credentials and use official, publicly available information
to contact the government or law enforcement agency to
verify the caller and their credentials; do not use contact
information provided by the person contacting you.

« If you are sent any webpage URLs, do not click without
reviewing them to ensure they match the official domain
of the law enforcement or government agency. Remember,
scammers may use URLs closely mirroring official ones, but
with slight variations or incorrect domain extensions (.com
instead of .gov).

Report It

If you or someone you know has fallen victim to these
impersonation scams, immediately cease all contact with the
scammers and notify your financial institutions to safeguard
your financial accounts. Contact your local law enforcement
agency and file a report. Also file a complaint with the IC3 at
www.ic3.gov. Be sure to include any available information
including:

» The scammers' contact information,
numbers, email addresses, etc.

« Financial information such as bank account details or
cryptocurrency addresses, and details of payments
requested or sent.

« Communications such as text messages or emails.

+ Be sure to retain any financial records and communications.

including phone
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— Saturday, —
October 24, 2026

This FREE event will showcase exterior and

interior docent-led tours of both private
and public buildings.

g IN THE AREA?

Take a self-guided tour of local
monuments and public art

For a complete list of
I participating locations,
please visit:

DoorsOpenRiverside.com
#DoorsOpenRiverside
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